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Start healthy and stay healthy with 
100% virus checked and virus free trees 
only from Burchell Nursery.

 
Kelly Salinas 

 Administrative Assistant Puts Others First

If you need something — anything—Kelly  
Salinas is the one to get it done. Our adminis- 
trative assistant in Fresno will do whatever it  
takes to help you. And she goes way beyond 
administrative tasks to meet the need. 

Just ask her. She’ll admit, “I do everything.” Sure, Kelly handles 
contracts and invoicing. But she also meets, greets and tracks down 
answers for customers. And helps with some of the real heavy lifting, 
by assisting when we load our trucks. All while making sure no one 
goes hungry — she regularly brings us home-baked treats. She even 
arranged for all the food for our 500 guests during our anniversary 
celebration. So you can understand why we’re glad she came back 
to Burchell. Kelly worked here part-time about seven years ago, 
and came back full-time in 2005.

Kelly makes us all feel like we come first. The same goes for her 
family. Kelly makes it possible for her husband to travel frequently 
for his job. And she’s always there to cheer her daughters on at 
their softball and basketball games. So how has she found time to 
go back to school to get her accounting degree? That’s just Kelly. 
And that’s why we’re so happy to have her on our team.

All Stars★

California Almond Board – Nuts About Science

Don’t Worry – Bee Happy
Hive Shortage No Problem for Self-fertile Almonds.

W

What was once a valuable commodity 
on the Silk Road between Asia and the 

Mediterranean has today become the most 
valuable agricultural export for California 
— almonds. They are one of the oldest 

known cultivated foods and California 
produces about 75 percent of the 

world’s supply. The only state 
in the nation to commercially 

produce almonds, California exports about 70 percent of its crop 
to roughly 80 countries around the world. The top markets after 
the US are Spain, Germany, India, Japan, Italy, France, Netherlands 
and the UAE.
 Always looking for ways to expand those markets is the 
California Almond Board.
 Created by growers, the California Almond Board was 
established in 1950 by the US Congress to administer a Federal 
Marketing Order under the supervision of the US Department 
of Agriculture. Its mission is to create a rich environment for the 
production, processing and marketing of California almonds, the 
world’s healthiest specialty crop.
 First and foremost, the Board works to build demand through 
domestic and international promotion. But it also funds much-
needed research on orchard management, insect and pest control, 
almond variety development, the nutritional benefits of almonds, 
and of great importance lately, irrigation and drought management. 
A prime example of the benefits of this research can be found at 

the University of California’s recently launched drought water 
website, http://UCManageDrought.ucdavis.edu. This site features 
deficit irrigation management strategies and practices for almonds 
developed through years of studies funded by the Board.
 California Almond Board President, Richard Waycott, is 
passionate about leading the research charge. He says, “Over the 
years, the Almond Board has become very much a science-centric 
organization. It very aggressively pursues leading-edge knowledge 
to assist the industry’s growers, handlers, customers and con-
sumers in a wide variety of areas. Of most direct importance 
to growers is the wealth of science that has been generated in 
production research, environmental issues, and food quality and 
safety programs.” 
 In addition to funding research, the Board also analyzes and 
disseminates industry data, offers information on farm and pest 
control advisors, and monitors industry-imposed quality controls. 
And did we mention the wealth of training manuals and the 
informative newsletter the Board makes available? Just about the 
only thing the Board does not do is establish commodity prices.
 The Board’s efforts seem to be paying off handsomely. 
The 2007–2008 almond crop is predicted to be a strong 
one, surpassing the 2006–2007 production of 1.377 billion 
pounds worth $1.9 billion. Let’s hear a round of applause for 
the Board’s work to keep demand and production high. If you 
want to learn more about your California Almond Board, visit 
www.almondboard.com. Or contact Board representative Lori 
Gerhardt at (209) 343-3245 or lgerhardt@almondboard.com.

A home’s dining room is exactly where you’d expect 
to enjoy a tasty meal. But who could imagine 
foodstuff flowing from the walls? That’s exactly the 
sticky situation faced by a San Marino woman who 
has bees living inside her home. Now honey is oozing 
from the walls of the dining room. But no one’s 
breaking out the tea and toasting these uninvited 
houseguests.
 It’s a problem most of us couldn’t imagine. Yet 
homeowner Helen Stathatos bee-lieves in letting 
them bee. She doesn’t want to tear down the walls 
of her Tudor treasure, inside which the housemates 
reside. But that’s the only way to remove the hive —
and the nearly 100 pounds of honey that is estimated 
to be found within. 
 Maybe the bees first bumped into Ms. Stathatos 
at work. She owns Stats Floral Supply, a place where 
bees would naturally want to hang out during the day. 
And it doesn’t hurt any that she has a huge garden 
surrounding the house, which has been featured in a 
book on California estate gardens. Maybe they were 
just following their noses.
 It’s estimated that nearly a million striped 
squatters call the Stathatos home their own. So if 
you’re ever having trouble finding bees to pollinate 
your crops with the current shortage, Ms. Stathatos 
just might be able to help you out. Sweet!

TOM BURCHELL

Bee-lieve It 
This is One Sticky Situation
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here have all the bees gone? It’s a question on the minds of many these days, from scientists to farmers. But  
an answer is starting to form among some innovative Burchell Nursery customers — Who cares? These leading-
edge growers are giving our new self-fertile almond varieties a trial in order to beat the need for bees.  
The demand for two or more beehives per acre to pollinate almond trees equates to about 1.4 million hives 

required during the spring bloom. Yet according to the US Department of Agriculture, beekeepers lost 30 percent of 
the approximately 2.5 million managed colonies to disease in the last year. Most of the loss is attributed to a puzzling 
condition referred to as Colony Collapse Disorder.
 As we all know, the shortage has driven up costs dramatically.  According to Garance Burke, writing for an 
Associated Press article that appeared this past March, the shortage “has pushed the cost of renting a hive this year to 
$200 in some places, up from about $55 four years ago.” Not surprisingly, the rising value has drawn a new crop of 
criminals looking to heist hives to make a quick profit.
 The situation has law enforcement busy pursuing bee thieves, while government officials are pushing for more 
scientific research to halt the declining hive population. Senator Barbara Boxer, who chairs the Senate Environment 
and Public Works Committee, is working to authorize roughly $90 
million over five years for more studies to help bolster the bees. But 
it is Burchell Nursery’s research that may have the best long-term 
solution, at least for almond growers.
 After more than 20 years of work, Burchell has developed 
several varieties of self-fertile almonds, which will vastly reduce 
the need for bees. A select number of our more forward-looking 
customers are checking them out.

 “Bees have been getting harder and harder to find, and they’re 
costing more and more. You have to go with innovation. So I planted 
10 acres,” says Nick Lazarus, a Fowler grower for 30 years. “I went to 
Wasco with (Burchell field representative) John Slaughter to see an 
orchard of self-fruitful almonds there. They were in their sixth year and 
doing really well. So I’m sure they’ll do good for me, too.”

 And how are the results so far? Nick says, “Overall, they’re doing 
pretty good. Some have a fairly decent crop on them, and they’re in  
the third year. I expect to see a good crop next year, in the fourth leaf.  
I pushed them, and they’re growing good. They’re 12 feet high already.”

 Fourth-generation grower Dan Wattenbarger in Madera says,  
“I tried them because I was curious about the new varieties coming 
out. That, and the chance to maybe not have to worry about bees, 
especially with the price of hives these days. We’re always looking for 
a way to cut costs, and if we can grow almonds without needing bees, 
that’s a definite plus.” He seconds Nick’s experience with the trees, now 
in their third year, “They’re looking pretty good, and have a good crop 
on them — really good for the third leaf.”

 Our work on this innovative approach to almond growing 
began long before there was a hive shortage. But our focus is 
always on finding new ways to help our customers be more 
successful. It keeps us busy as bees.
 Curious? Give some of these self-fruitful almond varieties 
a try. Just call a Burchell Nursery sales representative at 
800-828-TREE. We have several types to choose, from including 
soft shell Nonpareil types and hard shell Butte types. Call us soon 
so we can reserve your trees.



World’s Oldest Crop is California’s Newest Opportunity
H

KORONEIKI i-38

ARBOSANA i-43

ARBEQUINA i-18

Tom Burchell, President/CEO of Burchell Nursery Inc., 
was presented the Young Nursery Professional of the 
Year award by the California Association of Nurseries 
and Garden Centers during their recent Grower 
Summit Conference held at the Double Tree Hotel in 
Santa Ana, California. The award honors those under 
40 years of age who have demonstrated pronounced 
business success within the nursery industry along 
with a strong sense of civic duty and participation in 
local and international contributions.
 Some of the highlights of Tom’s career include: 
Initiation and development the Product Development 
division of Burchell Nursery and because of this, his 
nursery is involved with nurseries in Chile, Australia, 
South Africa and Europe, an in-house plant breeding 
program has developed over 45 patented varieties of 
peaches and nectarines.
 Tom organized a successful relief effort in 2001 after 
September 11 so that in October volunteers picked and 
packed over 10 tons of apples that were shipped to a 
church in New York and provided nutritious snacks for 
the relief workers at Ground Zero. More recently in 
December 2006 in coordination with Master Sergeant 
Patricia Marsano of the 164th Corps Support Group 
at Camp Anaconda, Iraq, Tom packaged and shipped 
200 olive plants from Burchell Nursery to be planted 
along the road in Iraq leading to the base as a symbol 
of peace for the people of Iraq.  

Professionalism at its Best!

omer called it “liquid gold.” Olive oil. The world 
consumes nearly 500 million gallons of it annually. 
Demand in the US is increasing at roughly 20 
percent each year, yet we produce less than one 

percent of what we consume. The value of imported olive oil 
in 2003 was $519 million. Treasured over the centuries and 
increasingly valued today, it’s no wonder more and more of 
us in California agriculture are looking to grow olives.

 The olive is the world’s most extensively cultivated 
fruit crop in the world, and is also likely the oldest. 
Fossilized remains have been found that date back 
to 20 million years ago, though it is believed actual 
cultivation did not begin until the fifth century B.C.  
 References to olives and olive trees go back through 
all of recorded history. In the Bible, a dove brought an 
olive branch to Noah on the ark, signaling the end of 
the great flood. King David stationed guards to watch 
over the olive groves. Olive wreaths were presented to 
winners of the Olympic games in ancient Greece and 
olive crowns were found in Tutankhamen’s tomb. 

 Missionary priests brought the olive to California, planting 
the first trees in San Diego in 1769. They were the first to 
make olive oil from trees planted around their missions, 
many of which still have some of the original ‘Mission’ 
variety trees on the grounds and some still have remnants of 
old mills that they used to make oil. 
 In more recent history, California olive oil production has 
increased 168 percent from 1996 to 2004, according to the 
University of California Cooperative Extension in Sonoma 
County. The state produces 99 percent of the olive oil in the 
nation. But there’s obviously room for much more growth. 
And Burchell Nursery is offering many olive varieties to help 
growers capture the opportunity.
 California’s Mediterranean climate is perfect for growing 
olives, as they thrive with mild winters and long, dry 
summers. In fact, olives tolerate drought well, thanks to 
their extensive root system. And the Italians would have 
us believe drought is one of the five factors that create the 
ideal olive habitat, at least according to their folk traditions, 
which also cite sun, stone, silence and solitude as part of 
the mix.
 The real news for this ancient crop is the recent 
innovations in high-yield production of olives for oil. Super-
high-density orchards are now being planted that can 
accommodate over-the-row mechanical harvesters. Using 
varieties of the Spanish Arbequina and Arborosana and 
Greek Koroneiki olives, growers are now able to plant 650 
to 900 trees per acre. 
 Burchell Nursery is now offering these varieties, which 
are specially bred to be very productive, and early bearing, 
with a dwarfing, low-vigor characteristic that allows for 
harvesting with conventional grape harvesters. Overall input 
per acre is relatively low, and includes land development, 
irrigation, one-wire trellis system and the trees. But the 

advantages of this high-density 
approach are many, including 
fast production, more yield per 
acre and a high quality of olive 
oil for the end product that can 
sell for $113 or more per gallon 
in the retail market.

Advantages of 
High-density Planting
Faster production Initial 
harvest is in the second year 
after planting. Depending on 
soil and climate factors, the 
third and fourth year crops can 
be heavy, with full cropping in 
the fifth year.

Mechanical harvesting Fast, 
efficient harvests are 
possible using over-the-
row grape harvesters. 
This vastly reduces the 
need for costly hand 
labor.

Bigger yields, quicker 
payback – more trees 
per acre means more 
production per acre. 
Yields can reach four to 
six tons per acre in mature orchards. Olive oil yields of 40 
gallons per ton can be expected.

Well suited to existing planting layouts With olive plants 
spaced typically 12 to 15 feet between rows and four to 
six feet between plants, they fit well into existing grape 
vineyard spacing.

Quality olive varieties The specially selected Arbequina, 
Arbosana and Koroneiki not only have the compact growth 
habit for high density, they give a high quality of oil for a 
premier extra virgin olive oil product.
 The long-term potential for growers is strong, as the 
potential US market for olive oil is huge, according to 
Laura Kurtzman, author of an Associated Press article that 
appeared in March. America is the fourth-largest consumer 
after Italy, Spain and Greece. Consumption has doubled 
in the last decade, but the average American still uses 
relatively little — about the equivalent of a bottle of wine a 
year. In comparison, according to a 1999 UC Davis study, 
Italy has per capita consumption of 13.5 liters, Spain is at 
15, and the Greeks use just over 16 liters per person. So 
consider the US market expansion possible if Americans 

shifted from their current habit 
of using butter and margarine 
to be more like the their 
Mediterranean counterparts 
who choose olive oil.
 The health benefits of 
olive oil are sure the help 
drive the demand. Olive oil 
is high in antioxidants and 
helps lower the levels of 
total blood cholesterol, LDL-
cholesterol (the so-called “bad” 
cholesterol) and triglycerides. 
Some studies also suggest that 
olive oil provides a protective 
effect against certain types of 
cancers.
 One more factor that’s 
likely to drive people’s use 
of olive oil is the recent 
establishment of the UC 

Davis Olive Center. Part of the University’s Robert Mondavi 
Institute, which helped propel the California wine industry 
in the years following the repeal of Prohibition, the Center 
will serve as a resource to explore olive oil consumption 
and innovations in production. The contributing faculty 
have already worked on research about olive oil’s health 
benefits, genetic fingerprinting of olive varieties, and how 
irrigation affects tree growth.
 Perhaps one of the most intriguing aspects of the UC 
Davis Olive Center is its work to help develop people’s 
palates for olive oil. New production techniques are making 
it possible for people to discern flavor nuances in olive 
oil in the same way as what you might experience in a 
wine-tasting experience. So the Center is conducting olive 
oil tasting classes. Paul 
Vossen, who is affiliated 
with the Center, explains, 
“The new olive oil industry 
of the world is capturing 
the fresh fruit flavor of the 
olive.” He teaches students 
to appreciate the complex 
flavors of oil made from ripe 
olives, such as nutty, floral, 
buttery, spicy, or the more 
pungent flavors from green 
olives, such as fresh-cut 
grass or artichoke.
 The more Americans learn 
to appreciate the taste and health benefits of olive oil, the 
more California growers stand to benefit. Burchell Nursery 
is ready to help you take advantage of the growing trend, 
and to see olives and olive oil as Homer did.
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Start healthy and stay healthy with 
100% virus checked and virus free trees 
only from Burchell Nursery.

 
Kelly Salinas 

 Administrative Assistant Puts Others First

If you need something — anything—Kelly  
Salinas is the one to get it done. Our adminis- 
trative assistant in Fresno will do whatever it  
takes to help you. And she goes way beyond 
administrative tasks to meet the need. 

Just ask her. She’ll admit, “I do everything.” Sure, Kelly handles 
contracts and invoicing. But she also meets, greets and tracks down 
answers for customers. And helps with some of the real heavy lifting, 
by assisting when we load our trucks. All while making sure no one 
goes hungry — she regularly brings us home-baked treats. She even 
arranged for all the food for our 500 guests during our anniversary 
celebration. So you can understand why we’re glad she came back 
to Burchell. Kelly worked here part-time about seven years ago, 
and came back full-time in 2005.

Kelly makes us all feel like we come first. The same goes for her 
family. Kelly makes it possible for her husband to travel frequently 
for his job. And she’s always there to cheer her daughters on at 
their softball and basketball games. So how has she found time to 
go back to school to get her accounting degree? That’s just Kelly. 
And that’s why we’re so happy to have her on our team.

All Stars★

California Almond Board – Nuts About Science

Don’t Worry – Bee Happy
Hive Shortage No Problem for Self-fertile Almonds.

W

What was once a valuable commodity 
on the Silk Road between Asia and the 

Mediterranean has today become the most 
valuable agricultural export for California 
— almonds. They are one of the oldest 

known cultivated foods and California 
produces about 75 percent of the 

world’s supply. The only state 
in the nation to commercially 

produce almonds, California exports about 70 percent of its crop 
to roughly 80 countries around the world. The top markets after 
the US are Spain, Germany, India, Japan, Italy, France, Netherlands 
and the UAE.
 Always looking for ways to expand those markets is the 
California Almond Board.
 Created by growers, the California Almond Board was 
established in 1950 by the US Congress to administer a Federal 
Marketing Order under the supervision of the US Department 
of Agriculture. Its mission is to create a rich environment for the 
production, processing and marketing of California almonds, the 
world’s healthiest specialty crop.
 First and foremost, the Board works to build demand through 
domestic and international promotion. But it also funds much-
needed research on orchard management, insect and pest control, 
almond variety development, the nutritional benefits of almonds, 
and of great importance lately, irrigation and drought management. 
A prime example of the benefits of this research can be found at 

the University of California’s recently launched drought water 
website, http://UCManageDrought.ucdavis.edu. This site features 
deficit irrigation management strategies and practices for almonds 
developed through years of studies funded by the Board.
 California Almond Board President, Richard Waycott, is 
passionate about leading the research charge. He says, “Over the 
years, the Almond Board has become very much a science-centric 
organization. It very aggressively pursues leading-edge knowledge 
to assist the industry’s growers, handlers, customers and con-
sumers in a wide variety of areas. Of most direct importance 
to growers is the wealth of science that has been generated in 
production research, environmental issues, and food quality and 
safety programs.” 
 In addition to funding research, the Board also analyzes and 
disseminates industry data, offers information on farm and pest 
control advisors, and monitors industry-imposed quality controls. 
And did we mention the wealth of training manuals and the 
informative newsletter the Board makes available? Just about the 
only thing the Board does not do is establish commodity prices.
 The Board’s efforts seem to be paying off handsomely. 
The 2007–2008 almond crop is predicted to be a strong 
one, surpassing the 2006–2007 production of 1.377 billion 
pounds worth $1.9 billion. Let’s hear a round of applause for 
the Board’s work to keep demand and production high. If you 
want to learn more about your California Almond Board, visit 
www.almondboard.com. Or contact Board representative Lori 
Gerhardt at (209) 343-3245 or lgerhardt@almondboard.com.

A home’s dining room is exactly where you’d expect 
to enjoy a tasty meal. But who could imagine 
foodstuff flowing from the walls? That’s exactly the 
sticky situation faced by a San Marino woman who 
has bees living inside her home. Now honey is oozing 
from the walls of the dining room. But no one’s 
breaking out the tea and toasting these uninvited 
houseguests.
 It’s a problem most of us couldn’t imagine. Yet 
homeowner Helen Stathatos bee-lieves in letting 
them bee. She doesn’t want to tear down the walls 
of her Tudor treasure, inside which the housemates 
reside. But that’s the only way to remove the hive —
and the nearly 100 pounds of honey that is estimated 
to be found within. 
 Maybe the bees first bumped into Ms. Stathatos 
at work. She owns Stats Floral Supply, a place where 
bees would naturally want to hang out during the day. 
And it doesn’t hurt any that she has a huge garden 
surrounding the house, which has been featured in a 
book on California estate gardens. Maybe they were 
just following their noses.
 It’s estimated that nearly a million striped 
squatters call the Stathatos home their own. So if 
you’re ever having trouble finding bees to pollinate 
your crops with the current shortage, Ms. Stathatos 
just might be able to help you out. Sweet!

TOM BURCHELL

Bee-lieve It 
This is One Sticky Situation
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here have all the bees gone? It’s a question on the minds of many these days, from scientists to farmers. But  
an answer is starting to form among some innovative Burchell Nursery customers — Who cares? These leading-
edge growers are giving our new self-fertile almond varieties a trial in order to beat the need for bees.  
The demand for two or more beehives per acre to pollinate almond trees equates to about 1.4 million hives 

required during the spring bloom. Yet according to the US Department of Agriculture, beekeepers lost 30 percent of 
the approximately 2.5 million managed colonies to disease in the last year. Most of the loss is attributed to a puzzling 
condition referred to as Colony Collapse Disorder.
 As we all know, the shortage has driven up costs dramatically.  According to Garance Burke, writing for an 
Associated Press article that appeared this past March, the shortage “has pushed the cost of renting a hive this year to 
$200 in some places, up from about $55 four years ago.” Not surprisingly, the rising value has drawn a new crop of 
criminals looking to heist hives to make a quick profit.
 The situation has law enforcement busy pursuing bee thieves, while government officials are pushing for more 
scientific research to halt the declining hive population. Senator Barbara Boxer, who chairs the Senate Environment 
and Public Works Committee, is working to authorize roughly $90 
million over five years for more studies to help bolster the bees. But 
it is Burchell Nursery’s research that may have the best long-term 
solution, at least for almond growers.
 After more than 20 years of work, Burchell has developed 
several varieties of self-fertile almonds, which will vastly reduce 
the need for bees. A select number of our more forward-looking 
customers are checking them out.

 “Bees have been getting harder and harder to find, and they’re 
costing more and more. You have to go with innovation. So I planted 
10 acres,” says Nick Lazarus, a Fowler grower for 30 years. “I went to 
Wasco with (Burchell field representative) John Slaughter to see an 
orchard of self-fruitful almonds there. They were in their sixth year and 
doing really well. So I’m sure they’ll do good for me, too.”

 And how are the results so far? Nick says, “Overall, they’re doing 
pretty good. Some have a fairly decent crop on them, and they’re in  
the third year. I expect to see a good crop next year, in the fourth leaf.  
I pushed them, and they’re growing good. They’re 12 feet high already.”

 Fourth-generation grower Dan Wattenbarger in Madera says,  
“I tried them because I was curious about the new varieties coming 
out. That, and the chance to maybe not have to worry about bees, 
especially with the price of hives these days. We’re always looking for 
a way to cut costs, and if we can grow almonds without needing bees, 
that’s a definite plus.” He seconds Nick’s experience with the trees, now 
in their third year, “They’re looking pretty good, and have a good crop 
on them — really good for the third leaf.”

 Our work on this innovative approach to almond growing 
began long before there was a hive shortage. But our focus is 
always on finding new ways to help our customers be more 
successful. It keeps us busy as bees.
 Curious? Give some of these self-fruitful almond varieties 
a try. Just call a Burchell Nursery sales representative at 
800-828-TREE. We have several types to choose, from including 
soft shell Nonpareil types and hard shell Butte types. Call us soon 
so we can reserve your trees.




